VICINITY

VICINITY MEDIA PADEL LEAGUE (VMPL) CAPE TOWN COMPETITION TERMS & CONDITIONS

VMPL GRAND PRIZE TERMS AND CONDITIONS

This competition starts on 30 January 2025 and ends on 27 February 2025.

Eight teams will play a 60 minute game of padel against each other at Africa Padel V&A on the
following dates: 30 January 2025, 6 February 2025, 11 February 2025, 13 February 2025, 18
February 2025 and 20 February 2025 and 27 February 2025.

Each team has to play on all of the above mentioned dates.

Three points will be allocated to the winning team for each game.

One point will be allocated to each team if there is a draw.

The team with the most points at the end of the league will win the grand prize.

The grand prize is a year’s free padel games for the winning team at V&A Africa Padel.

The winning team will receive padel game credits that they can use to book one padel court per
week for a year, i.e. 48 games per year.

The winning team has to decide who, in their team, will download the Playtomic app on which the
credits for the games will be loaded. The person who downloaded and registered on the app has to
manage the booking of the games on behalf of the winning team.

Vicinity Media will ensure that the credits are bought and loaded by Africa Padel V&A.

The grand prize winners will be announced on 28 February 2025.

By entering this competition, participants give consent to being mentioned and tagged on Vicinity
Media’s social media platforms. Any photos shared by the participants with Vicinity Media (i.e.
receiving competition prizes etc.) will also be shared on Vicinity Media’s social media pages.
Vicinity Media will ensure that winners receive their padel game credits by latest 31 March 2025.
No Vicinity Media, Location Bank or Gorilla Creative Media employees (both permanent and
non-permanent), relatives, representatives, suppliers or contractors are allowed to participate in
any Vicinity Media competitions, unless advised otherwise.

Prizes are non-transferrable and cannot be redeemed for cash.

The competition panel’s decision is final and no correspondence will be entered into.

Vicinity Media reserves the right to cancel the competition if circumstances outside of its control
arise.

Vicinity Media reserves the right to publish the names and pictures (when possible) of competition
winners in publications, digital (social) media platforms, website and other mediums that can be
used.

Vicinity Media may process personal information and share pictures when announcing the winner
on its website and social media platforms.

Vicinity Media reserves the right to amend, modify, change, postpone, suspend or cancel this
competition and any prizes, terms and conditions, or any aspect thereof, without notice at any time,
for any reason that Vicinity Media reasonably deems necessary.
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VICINITY

VMPL DOOH COMPETITION TERMS AND CONDITIONS

This competition starts on 30 January 2025 and ends on 27 February 2025.
A Vicinity Media advertisement will run on a Digital Out Of Home (DOOH) billboard at the V&A
Africa Padel Court.

e Those who wish to enter the competition have to take a photo of the Vicinity Media advertisement
as it appears on the DOOH screen and post it on Instagram or LinkedIn, mention Vicinity Media
and use the hashtags #VicinityMedia and 3VMPL2025
If participants tag at 2 connections they will be entered twice (i.e. they get a double entry)

All participants will automatically be entered into a lucky draw.
The winner will be announced before 7 March and will also be announced on Vicinity Media’s
social media pages.

e Vicinity Media will contact the winner directly via private message via LinkedIn to make delivery
arrangements.

e The winner will receive a custom VMPL kit consisting of: x1 padel racket, x1 padel bag, x1 pair of
socks, x1 cap as well as credits for one padel game at Africa Padel V&A and a Leivita voucher.
Only one prize per winner will be allocated.

Winners will receive their prize before the end of March 2025.

No Vicinity Media, Location Bank or Gorilla Creative Media employees (both permanent and
non-permanent), relatives, representatives, suppliers or contractors are allowed to participate in
any Vicinity Media competitions, unless advised otherwise.

Prizes are non-transferrable and cannot be redeemed for cash.

The competition panel’s decision is final and no correspondence will be entered into.

Vicinity Media reserves the right to cancel the competition if circumstances outside of its control
arise.

e Vicinity Media reserves the right to publish the names and pictures (when possible) of competition
winners in publications, digital (social) media platforms, website and other mediums that can be
used.

e Vicinity Media may process personal information and share pictures when announcing the winner
on its website and social media platforms.

e Vicinity Media reserves the right to amend, modify, change, postpone, suspend or cancel this
competition and any prizes, terms and conditions, or any aspect thereof, without notice at any time,
for any reason that Vicinity Media reasonably deems necessary.
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